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Clinton about race. I’m Jim Lehrer. Thank
you, and good night. And as you see, may
the conversation continue.

NOTE: The program was recorded at 2 p.m. in
the WETA–TV PBS studios in Arlington, VA, for
broadcast at 8 p.m., July 9, on PBS.

Memorandum on the National
Defense Authorization Act for Fiscal
Year 1998
July 8, 1998

Memorandum for the Secretary of Defense

Subject: Delegation of Authority Under
Section 1406(b) of the National Defense
Authorization Act for Fiscal Year 1998

By the authority vested in me by the Con-
stitution and the laws of the United States
of America, including section 301 of title 3
of the United States Code, I hereby delegate
to the Secretary of Defense the functions
conferred upon the President by section
1406(b) of the National Defense Authoriza-
tion Act for Fiscal Year 1998 (Public Law
105–85).

The authority delegated by this memoran-
dum may be redelegated not lower than the
Under Secretary level.

You are authorized and directed to publish
this memorandum in the Federal Register.

William J. Clinton

Remarks on Launching the National
Youth Antidrug Media Campaign in
Atlanta, Georgia
July 9, 1998

Thank you very much. Thank you. First
of all, let’s begin by giving Kim and James
another hand. Didn’t they do a good job?
[Applause] They spoke well for you.

Mr. Speaker, Governor Miller, Mr. Mayor,
General McCaffrey, General Reno, Secretary
Shalala, I thank you all for your superb ef-
forts in this endeavor. I’d like to say a special
word of appreciation to Jim Burke, the presi-
dent of the Partnership for a Drug-Free
America. He’s not as well-known to most
American children as the President or the
Speaker or the Governor, but no American

has done more to save the children of this
country from the horror of drug abuse than
Jim Burke. And we all owe him a very great
debt of gratitude. Thank you.

I’d also like to thank the Ad Council, the
Community Anti-Drug Coalition, the athletic
teams and sports figures that are represented
here today, the business groups, the Georgia
attorney general and agriculture commis-
sioner, and the other State and municipal and
county officials. And Congressman Peter
Deutsch from Florida is here with us today.
I thank all of them for being here. And there
are many others who aren’t here who are
supporting what we are doing together as
Americans.

I was interested when we just watched the
ads to see what the young people’s reaction
was to the various ads. I was wondering to
myself whether the ads that were most effec-
tive with me were also the ones that were
most effective to you, or whether they were
different. I say that to make the point that
the Speaker made so eloquently. In the end,
this is about you, what touches you, what you
believe, what your convictions are.

We know from the stories that we just
heard from James and from Kim, we know
from all the available scientific research, that
what Governor Miller said is right: Attitudes
drive actions. There are lots of other factors.
There are some places where kids are subject
to more temptation than others; there are
some blocks where there are more drug deal-
ers than others. All of us have to deal with
that. But we know that the more young peo-
ple fear drugs, the more they disapprove of
them, the less likely they are to use them.
Therefore, kicking America’s drug habit re-
quires a dramatic change in attitudes, accom-
panied and reinforced by a dramatic increase
in personal responsibility by all Americans.

Parents have the greatest power. That’s
what one of the ads showed us. The ads we
saw today are not meant to replace parents’
voices but to reinforce them. Ultimately, the
best drug enforcement program, the best
drug prevention program is an effective, car-
ing, loving parent sitting down with a child
and talking seriously about drugs early.

Parents have already told us that these ads
help to break the ice with their children. So
I ask the parents of America today, don’t wait
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until your children are using drugs to talk
to them about drugs. Watch the ads together
and discuss them, beginning tonight.

Every one of the rest of us can, and must,
help parents to teach their children to turn
away from drugs. The entertainment industry
can shape attitudes, as anyone who has a
teenager can tell you. The media should
never glamorize drugs. I’m pleased that
across the entertainment industry, a real ef-
fort is now being made to help, with the anti-
drug messages on the Wonderful World of
Disney, antidrug chat groups on America
OnLine, even training sessions about youth
drug use for screenwriters and producers at
Fox—something I hope we will see for all
people who prepare television programs on
all networks.

Professional athletes can shape attitudes.
I thank Major League Soccer, the Florida
Marlins, the New York Mets, Atlanta’s own
Braves for agreeing to air the ads during their
home games. And while one of government’s
primary responsibilities is to enforce the
law—and we should—we can also support
this change in attitudes.

As General McCaffrey said, with the help
of the Speaker and people from across the
political spectrum, we have aggressively pur-
sued a comprehensive antidrug strategy.
We’ve put more police on our streets. We’ve
strengthened our border patrols. We’ve
toughened penalties. We do more drug test-
ing of prisoners and parolees to break the
link between crime and drugs. We work
more with countries where drugs are grown
and processed to try to stop the drugs from
coming into the United States in the first
place.

But with this ad campaign, in which the
public’s investment is matched dollar for dol-
lar by private partners, America is mounting
a new and sweeping effort to change the atti-
tude of an entire generation of young people.

Already, we’ve seen an impact in the 12
cities where the ads have run as a pilot
project. Calls—listen to this—in just those
12 cities, calls to local antidrug coalition hot-
lines have increased by up to 500 percent.
Calls to our national antidrug helpline have
nearly tripled. Young people here in Atlanta
say that the ads make them realize the seri-
ous consequences of using drugs. In Denver,

middle school students think the ads could
‘‘scare kids out of using drugs,’’ to quote one
of them. In Washington, DC, young people
say, to quote one, ‘‘the ads make them stop
and think about what illegal drugs can do.’’

Tonight, when these ads run on every na-
tional television network, they will reach
more than 40 million Americans, including
millions and millions of children. That is just
the beginning. Over the next 5 years, we’ll
help to make sure that when young people
turn on the television, listen to the radio, read
the newspaper, or surf the Web, they get the
powerful message that drugs are wrong, ille-
gal, and can kill.

I’m proud to say, as has already been said
by General McCaffrey, that this national
media campaign was a part of the historic
bipartisan balanced budget agreement
reached last year with Speaker Gingrich and
the other leaders of Congress. And I thank
you, Mr. Speaker, for including this in our
budget agreement. It shows what we can ac-
complish when we put progress ahead of par-
tisanship. I will work with the Congress to
fund other important programs in our drug
control strategy.

All of us—parents, the media, athletes,
business, government—have an opportunity
and an obligation to make a real difference
in the fight against drugs. But nothing we
do will succeed, as the Speaker said, unless
young people also take responsibility for
themselves.

We’ve heard some personal stories; I’d like
to close with two: one from my family and
one from the job the American people have
so generously given me these 6 years. Let
me begin with the job.

I spent a lot of time haranguing, cajoling,
trying to persuade, sometimes putting brutal
pressure on countries where drugs are grown
or processed, or through which drugs pass,
trying to get people to stop doing things that
send drugs to us. And we’ve had some suc-
cess. We supported remarkable efforts by the
Coast Guard, for example, to cut off drugs
before they get to this country. But we can
never cut off the whole flow. And every time
I’d do this, some leader of a country where
drugs are grown will say, ‘‘You know, Mr.
President, you’re right. We have a lot of poor
farmers in our country, and I wish they’d
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grow something else. But America has 4 per-
cent of the world’s people, and you’re buying
almost 50 percent of the world’s drugs. No-
body is making you buy those drugs. So you
can say whatever you want to us. If you just
said tomorrow—everybody in America said,
we’re not going to buy any more drugs, all
our farmers would immediately start to grow
something legal and good.’’ And that’s true.

Now, that doesn’t let them off the hook;
it doesn’t excuse the inexcusable behavior of
the Colombian drug cartels or any other
groups in any part of the world. But it is true.
It is true. It doesn’t mean we should stop
trying to kill the drugs at the border and stop
the imports and break the drug gangs. But
it’s true. If every American young person to-
morrow said, ‘‘No, thank you,’’ they would
grow something else. The laboratories would
make other chemicals that are legal and not
harmful.

I’ll tell you another story that’s fairly well-
known, but I want you to think about what
it means for families. This young man was
brave enough to say that his mother used
drugs and talk about what—the pain it
caused the family. My brother nearly died
from a cocaine habit. And I’ve asked myself
a thousand times, what kind of fool was I
that I did not know this was going on? You
know, I got myself elected President; I’m
supposed to know what people are thinking,
what’s going on in their minds. How did this
happen that I didn’t see this coming and
didn’t stop it?

And when it all happened he said—I said,
‘‘When did this start?’’ He said, ‘‘Well, in
high school; I started using marijuana and
drinking beer.’’ I said, ‘‘How often?’’ He said,
‘‘Everyday.’’ And I thought to myself, what
kind of family member was I?

And these things make you do really bad
things. They make you abuse other people.
Most of the people selling drugs on the street
are out there supporting their own habits.
So you take other people, people who are
basically good people, and you turn them into
animals, because they don’t care what they
do to anybody else because they’ve got to
get the money if they have to destroy some-
body else, so they can keep feeding their own
habits. They destroy families. Mothers who
love their sons wind up neglecting them,

abusing them, walking away, weakening the
family. Everybody gets hurt. Nobody in
America is free of this. Not the President;
not any community, any school, any church,
any neighborhood.

So the hardest thing in the world to do
is to get people to change their habits, espe-
cially if what you’re doing feels good in the
moment. But it’s very important. Nothing is
so important—not the laws, not the invest-
ments, not anything. Nothing is so important
as what the American people get up and do
every day just because they think it’s the right
thing to do. Nothing comes close to it.

So we’re here today because we took a lit-
tle bit of the money the American people
gave the National Government—a billion
dollars over the next 5 years—put it with at
least that much and maybe more coming
from private sources, to send a message to
all these kids. I look at all these little girls
out here in their Girl Scouts or their Brownie
uniforms; the message seems simple today.
When they’re 14 or 15 or 16 or 17 or 18,
and life gets more complicated, it’s real im-
portant that they carry with them the mes-
sage that they have today deep in their heart.

I look at all these kids with these Ameri-
can’s Pride T-shirts on, and what I want them
to do is to go back and somehow reach all
those kids that are in their schools that don’t
wear those T-shirts. There’s somebody like
my brother back at your school who is a good
kid, just a little lost. Somebody told him
something is all right that wasn’t. And the
family members were just a little out of it
and couldn’t believe it was going on. You can
save them. That’s what these ads are all
about.

These ads are designed to knock America
upside the head and get America’s attention
and to empower all of you who are trying
to do the right thing. Please do it.

Thank you, and God bless you.

NOTE: The President spoke at 10:40 a.m. in the
Sidney Marcus Auditorium in the Georgia World
Congress Center. In his remarks, he referred to
student antidrug organization leaders Kim Willis
of Erie, PA, and James Miller III, of Portland,
OR; Gov. Zell Miller, Attorney General Thurbert
E. Baker, and Agriculture Commissioner Tommy
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Irvin of Georgia; James E. Burke, chairman, Part-
nership for a Drug-Free America; and Mayor Bill
Campbell of Atlanta.

Remarks at a Democratic Senatorial
Campaign Committee Luncheon in
Atlanta
July 9, 1998

Thank you very much, and welcome. Mi-
chael, I would say, with family like this and
support like this, you have an excellent
chance to win.

I want to thank all of you for coming today
in support of Michael Coles and his wonder-
ful family. I want to especially thank the
mayor and the Governor and all of the State
and local officials who are here, and my good
friends, the mayor’s predecessors, Maynard
Jackson and Andrew Young, for coming.

I feel a great deal of gratitude to Georgia
for many things. In 1992, when I started run-
ning for President, Zell Miller was about the
only person besides my mother and my wife
who thought I could win. [Laughter] And
then, I didn’t win in New Hampshire, where
I had one or two minor obstacles—[laugh-
ter]—and an opponent who lived 5 miles
from the State line, and they said, ‘‘You
know, if Bill Clinton doesn’t get 40 percent
in Georgia, he’ll have to withdraw; he’s toast;
he’s history.’’ And I said, ‘‘Now, Zell, I don’t
want to put any pressure on you.’’ [Laughter]
So we got 57 percent in the Georgia primary
in 1992. And there have been a lot of won-
derful experiences since, and I am very grate-
ful for this State.

I’m grateful for people like Maynard and
Andy, who have been friends of mine and
my wife’s for many, many years. I’m grateful
for Bill Campbell’s leadership. I can honestly
say that I know quite a bit about being a
Governor. I was a Governor for 12 years. One
of the great honors of my life was when my
colleagues once voted me the most effective
Governor in the country. I’m saying that not
to brag on myself but to establish my bona
fide for what I am about to say.

In my experience, I believe that what Zell
Miller has done as Governor of Georgia has
affected more people more personally, posi-

tively, than the work of any other Governor
with whom I have worked in the last 20 years.

I also want to say, when I’m a very old
man, if the Lord lets me live that long, and
I’m thinking about—over the high points of
my wonderful career for which I’m very
grateful, in the late of the night, one of the
things I will always remember is Zell Miller’s
voice at the New York convention in 1992.
I can give that speech about the house his
mama built better than he can. [Laughter]
But it captured the heart of America and the
heart of what we’re all about.

When we were sitting here at lunch, I went
around the table before I came up, and I
said, ‘‘Can you folks—how are we going to
win this race? What do you want me to say?
How is this going to work?’’ And they all gave
me their ideas. And I don’t know if I can
add anything to what’s already been said.
Very often, since I became President, I al-
ways get to speak last. That’s a great honor.
But very often, it’s that sort of situation
where everything that needs to be said has
already been said, but not everyone said it.

I think maybe there is something I can
say. What do you need to win a race like
this? To convince voters in what is clearly
an American battleground State for the fu-
ture, where Atlanta now is home to more for-
eign companies than any other city in Amer-
ica, where you have in this city really every-
thing that you can imagine the future being
about in America, but where in the State the
parties are pretty evenly divided and the phi-
losophies are pretty evenly divided, and the
races have a way of being agonizingly close,
as I have found in my joy and disappoint-
ment. What can I say?

Well, you have a good candidate who has
demonstrated his character. Through over-
coming adversity, he’s demonstrated that he
understands the American economic system
through triumphing in it. He has built a great
family, which is the most important thing for
anyone to have in life. He has the guts to
challenge incumbents who are going to have
tons of money, which is evidence of courage
in public life.

But what I would like to say to you is that
we have to convince moderate Republicans
and independent voters that what happened
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